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3.1 CPM2] 7|8t : Unified Information Architecture
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*Oracle Balanced Scorecard
Oracle Daily Business Intelligence

Business
Analysts

~

«Oracle Enterprise Planning & Buddeting
«Oracle Profitability Manager

«Oracle Internal Controls Manager

OLAP *OLAP
f Y4 Y4 : ™
Management Reporting Planning & Modeling Internal Control & Risk
e . o : L‘ Management
Performance Costto . -- = Forecasting 5,4 settin )
Scorecards Budget“/ = & Modeling : @5 Internal
== Control -~
; Ad-Hoc Operational %ﬁ é: Profitat_)ility Budaetin €5; Risk
S u!’d Reporting  Reporting — )| Analysis geting = JU Management Q-i
Transaction Processing
<+—>

Financials, Supply Chain, Projects, PLM, Sales & Marketing, HR, Service
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Single Data Model

Legacy Systems,
3 Party Apps
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mWhat is Daily Business Intelligence?
DBI(Daily Business Intelligence)2]

‘AFHFOIE “ MAIZF cqUE 2% HIIMO|

o[t AT O AL

Real—time Intelligence

Oracle e—Business Suitel] LIOIEIE
SlA|ZI0F 2 oF X5 0l= HAIZOI O}F | & X

Unified Data Model
Summarize—in—Place Architecture
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mIntelligence Roles

Daily Business

Intelligence
Users
Transaction Users Business Analysts Managers / Executives :
Needs
Transaction Planning Management
Processing & Modeling Reporting
Unified
Data
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m EAZ @POIHZHMAE N H0l= 222 DBI

B Daily Business Intelligence (DBl)= &Pt A2t K FI|E2 (Daily) 2t EF Q&2 JIE BT XL (Role
based) TEEQ! FEO| ESE JCIETE A (Personalized portal) 24 ¥ TUET 150 HTES
O M (Fact based information — Function / Process) HIE 2|Al 2P L T TX|E HY = U E X|
ﬂU}E §A|7|- o-|=|o=|m==| O|E-IIEII-|A MAE-IIO||_||-_|.

Develop
Maintain Market S ian e _i.
Projects Sell = |
All Product, Order
Customer,
& Supplier Plan
Information s "
Service Source 22 W | [ e R e
Fulfill Procure sem—wseEmld g d 4 S8
Manufacture Pl - i
(Oracle e—Business Sui’re) ( Oracle DBI ) ( Role—based )
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Ermail Mavigator Home Logout

ORACLE Sales Management Daily Flexible
Results Time Periods :
Q3 FY04 Day -26 IDd-Sep-EDDd Period | Quarter vI Compare To | Prior Year vI

Group |- USA Sales = Product Category |-Products and Services (1000000) = Currency [USD =]
Sales Management KPls Forecast versus Won : :
Name Quarter Change Sales Group Forecast ==Direct Reports Forecast FIeXIbIe Mu”Iple
Revenue J426K  200.0% | = Frier wan —wan Comparisons ## Currencies
Met Booked 4 295K 296.2% jyagn jazanies-mmad AL
ales Group Forecast 3 950K 36.0% 4.000 " Cuote Management
Direct Reports Farecast 3950K  3B.0%| | 2000 sales Forecast Managerment
Wan 1 308K B 2, - barketing Management
= L : ' B
VWeighted Pigeline 1.076K A e —* E;ﬂaﬂﬁe Management
Pipeline 4 BB3K NiA A ,.f Ok Managerment
gé—tm o a o a Top Opportunities
O = = MO OO = MR = = MW
- LY B - R W [ oV ' . B LU o T o T |
cEErrEEEELROD D :
Key TiLLegeendd Ry Flexible,
P f GerhS == = A - O - )
er O_rmqnce Gnd Trends FEEEE8E8E8E8E8¢c oo o s Pre_BL“”
Indicators EEAEEssEEEE
urrency amounts in thousands Reporhng
Sales Results versus Forecast 7 Links Perzonalize
Group Forecast Won Won % of Forecast Met Booked Revenue Revenue % of Forecast| | Lead and Opportunity by Campaign
Industry Accounts 1500 454 30.3% o784 2.882 192 1% | | Extended Forecast versus YWon Trend
Key Accounts 1050 BO0 57 1%, 125 109 10.4% Extended Forecast wersus Pipeline Trend
hlid Market Acco... 1200 254 21.1% 483 435 36.2%
Parner Accounts 2000 MAA P, a 2 1.0% g Related
Grand Total 3,950 1,308 33.1% 4395 3428 86.8% ummary ?_.G =
Currency amounts in thousands Results inks
Leads, Opportunities and Backlog 7
Group Open Lead Count Open Opportunity Order Backlog Deferred Revenue
Industry Accounts a4 1,360 1,099 P,
Key Accounts 12 MAA, 16 A,
hid Market Accounts B3 1,341 49 baa)
Partner Accounts 2 MAA, 3 A,
Grand Total 161 2,702 1,166 86
Currency amounts in thousands




ORACLE Top Opportunities

Period |Guaﬂer *I

Report By [Top Open L OO ORORRROROONS
Total
Opportunity Opportunity Opportunity  Owner Opportunity
Number Name Customer Owner Sales Group Amount
3764 Object YWoarld Ohject Taylor, Phillip  Mid Market 150
== Iyl 1 YWarld Charles Accounts
Tlinct Taylor, Phillip Mid Market 150
Torlas Accounts
Lty 110

Gmup I-- LS4 Sales "'I

c

Easy,

Intuitive
Drilldowns

Update Opportunity: Object World Partner Jul 1

# |ndicates required field
* Opportunity Marme |Dhject YWorld Partner Jul 1
#= Customer  Dhject WWorld

Methodaology
= Stage

Blue Print
Stage 3. Propose ;I

Address |15 Bl Caminn Real LIT = Win Probability |75 vl%
! elec
SAM MATED, A, ;llk_J = Status | Preliminary ;I
= Close Date IEE-SED-QDDfl Close Reason =
Customer Analysis l Motes and Tasks Contacts Products Sales Cycle Sales Team Proposals and Quotes
Recent Opportunities
&
Opportunity Close Date Status Owner
Dhject World Partner Jul 2 26-Sep-2004 Preliminary Taylar, Phillip Charles
Dhject WWorld Jul 4 25-Sep-2004 Freliminary Shook, Mr. Benjamin
Object World Jul B 25-Sep-2004 Freliminary Shook, Mr. Benjarmin
Object Waorld Jul 2 26-Sep-2004 Freliminary Taylar, Phillip Charles
Ohbject WWaorld Partner Jul 3 25-Sep-2004 Freliminary Shook, Mr. BEenjamin




3. 28 CPM

AE
-t

3.3 22 CPM &F

109 and E—Business Suite 11i

m SAIEOI OFF| S Ky:

20

AR Headers
& Lines

Sales
Order Customer

Sales
Channel

Materialized Views
‘ Incremental refresh dramatically reduces summarization load

MO MBIH|

E—Business Suite 11/ — Unified Data Model
» No ETL load since you don’t move the transactions

AR Distribution

PL / SQL
Incremental
Refresh

GL Account
Cost
Center

Source

Ledger Grp

AR Revenue Base Summary

Company

MV

Natural
Account

Y

Cost Center

Y Y

Y Y

£

Manager

indicates aggregation in a hierarchy

Product
Incremental
Y Refres
Product Q d AR Revenue by:
Category < Manager ﬁ LOB ﬂsales Channel
_ FC Type
ﬁ FC Type S Assign

Category (FC)

Financial Q

LOB

C)
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m DBl XY

Dashboards

KPls

Intelligence
Reports

Capabilities
/ Roles

21

DBI v5 (11i.8)
21

106

155

* Procurement Mgmt

* Procure-to-Pay Mgmt

* Service Contracts Mgmt
* Profit and Loss

* Expense Mgmt

* Project Profitability Mgmt
* Project Operations Mgmt
°* Human Resources Mgmt
* Marketing Mgmt

* Email Center Mgmt

* Lead Mgmt

* Opportunity Mgmt

* Sales Mgmt

* Quote Mgmt

* Web Store Mgmt

11i.9 (DBI v6)
33

214

377

* Plan Mgmt

* Commodity Supplier Mgmt

* Commodity Spend Mgmt

* Product Mgmt —
Engineering

* Manufacturing Mgmt

* Customer Fulfillment Mgmt

* Shipping Mgmt

* Payables Mgmt

* Payables Status

* Customer Support Mgmt

* Inbound Telephony Mgmt

* Service Renewals Mgmt

* Capital Project Cost Mgmt

* Contract Project Cost Mgmt

11i.10 (DBI v7.0 & 7.1)

version 7.0

version 7.1

54
313

827

(" * Product Mgmt
* Product Cost Mgmt

< * Inventory Mgmt

* Product Revenue Bookings
and Backlog

\_* Sales Forecast Mgmt

(" » Purchasing Performance
* Purchasing Status

* Warehouse Mgmt

* Transportation Mgmt

* Maintenance Mgmt

* Depot Repair Mgmt

< ¢ Field Service Mgmt

* Funds Mgmt

* Salary & Turnover Mgmt

* Workforce Budget Mgmt

* Open Enrollment Status

* Contingent Worker Mgmt

- * Compliance Certification
AL
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3.3 iﬂfE CPM SFUY MBI

m Daily Business Intelligence= Global Single Intelligence, T2 E &z
CH2i0| SEHIOIE P TE JI2XNOZE FEOIL X|/UTHI= ®OA| XI1EE

o* 12
fle T
=

a

I

r

L

------------------------------------------------------------------------------------------
o,

A Be’r’rer Information, Better Decisions
S HAjof BB EAFE HB

- dgrof| [HE Jl2IZt(Personalization)

------------------------------------------------------------------------------------------
.

% o
-------------------------------------------------------------------------------------------

ceedse 1Y ST

...........................................................................................

i qumo’rlc Cost Reduction ) [ U Y
-EEIE|01°"—E_T_M|*E"_I%&’3._*EI
= AIXU}T] METEAE Real-Time Data Analysis
- E0 Xt YIAE Consistent Organizational View
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Oracle Balanced Scorecard
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mWhat is Balanced Scorecard?

BSC(Balanced Scorecard)= T2kl X|F 2| ¢,
MEO| &YS TUUE 52 Ol= SEMPH

ZISf1L KA S UA B (KPNE] 24H ]
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3.3 8= CPM S5 MBI
mBSCZ 0|l O|Pt ¥ M2

25

< ol BSC= HE g0l =&09| k=71
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00 % Pure |ty
gh-m BEc i ta | -
B rimaed foauiatens B3 Broader Markst Coverage
B increased Customer Sahafaction
D B imoroved Customer Service
Chanoe H Manufsciure Basead an Damand - Sales m Greater Customer Belention |
Businoes | I Restueiure vour Ines o business — Groweh | 2 mater Quame Progusts & Services B inoreass Sharshalder alue
Struchre P Setter Business intelligance Enhance I x
Increase Pronk Ivd
MG it il Sharaholder a2
Valug 1 pmprove Asaei L tian
I fccelerate Revenus Growihn
Ehanen B pove o Eeif Service
Processes DA Movelo an Oncline Supply Chain AChive UL Greater Business Effclancy |
— Producthsty | Beguce admimistrative emnis
¥ ] a1 Dpgraing Cost
Chahige Think Gigbal
Business B W T —
Culture B Think wish First
Drive Increase
Corsatidate | | el ET‘:‘_‘," Revenue Shareholder
bur =B lmli-;_--u- Covorago Growth
i A [ tmproved B Incramsed | Greater B3| Accitheram
Think Glohal B Customer M Cusstomod Customed Hurdmrm
| Servies Satistaction RAwtention | Growth |
E
;I‘[:}r: ! L ﬁ-.nwl;ni.lj_h - g“.l'-r g Hore E|
'k 1
Inernet Supply Chain 1 Prod. & Serv,| | Compettve |
3 1
Restructine | Manufacturs 'sﬁmm.
e Lines of — | Bazsd on Vakse B
__l_!_mlnn-. | emand *
| =] -
1 Resrganize | Greater | |
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L Efidency | phexly Efficiency
[ e ye— R
Think Movo | Reduce 7| Costs
e ————— =
Werh First Self Senice 1 ?:*r'::;‘-
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Blueprint Reduction
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Accelerate Revenue Growth (Protetype Made)

% ol Rinermy [Snoewif
Diana lasy updared: 25-NOM-2003

Wiew by Line of Business | COMPARISON "l

% Bevenue Growth - June, 2003

—

Folvwars

Line: of BLisine &

[ carens

3.0 000 .00 E.Dr #.00% 10000 11009

Accelerate Revenue Growth - cause & Effect

The Cause and Effect matrix shows how indicators are interrelated.

Cause indicators
The fallowing indicators affect the performance of Accelerate Revenue Growth

Broader Market Coverage

E3 Greater Customer Retention

Mare Cormnpetitive

Effect indicators
Accelerate Revenue Growth affects the performance of the following indicators

Increase Shareholder Yalue

ORACLE
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LR

Accelerate Revenue Growth -Assessment

Revised Figures - Last Minute Deals

Accelerate Revenue Growth - Assessment Author Periodicity Monthly
Date 22-0CT-2003 04:44 PM Period Jun 2003

Subject Revised Figures - Last Minute Deals

Assessment Subject

. . . Assessment
! Revised Figures - Last Minute Deals

! Description

From the latest numbers received from the regions we should be
improving our revenue figures rapidly. | have some ideas that | would
like to share with vou in—our nextmonthly-meeting

> | Competence

& Effect | Information rent | Collaboration

Performance

/Llst of Scorecards = E-Business Transformation Scorecard = Accelerate Revenue Growth
Measures
i % Revenue Growth Accelerate Revenue Growth (Prototype Mode)

Revanue % of Revenue Growth XHOI o) 4 U = A4
 Strategic Initiatives Data last updated: 25-NO%-2003 [ ] II E e =] xl‘ I t H_I'O'" EI'I I—I- o —
Periodicity View by  Line of Business |COMPARISON -] al HE ==&

Calendar: Bsc Gregorian = ﬂ [ U |
oA % Revenue Growth - June, 20032
nnually
 Quarterly |
& Monthly Consulting AL
e} U

Period | «X|HOf| Tt |11I°IE1 O30 =Bt

June = ] 6' H.I-:-I-E %' E o a o

| — -

! -] i °| TE,
Calculations a v
™ “ariation &

= software O
Display Opeions HATE T T O|Of A X2
¥ Forecast Education viol Ol HEHAO
y =0 X T™T
5.00% 6.00% 7.00% 9.00% 9.00% 10.00% 11.00%
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mUE BA A X QA

F?-Illl

AMOJ
5

E-Business Transformation Scorecard

n L4 - Drive Increase Pfese“‘ﬂ:ﬂg:
Better Broader 3
| »| Business  |p| Market | evenue Shareholder - N
Intelligence Coverage Growth Value
ORACLE Sales Ovapiew i N LI
v Improveg-{3 Increased | Greater [ Accelerate oy 0 Al 0T "wiod Trpe [Qusder ) e
* Custo i Customer [7)# Customer [7) »! Revenue [0 Sates g s Wi By [ St Gy Carmancy LD Budgal Pt 3]
Service Satisfaction Retention E Growth ! Ferecant-Won-Oiota Forscant-Won-Ouota Yarlancei Links
ry O Pt B Wiin 3 tiesla O feimrast B Wen O Gusis 2
~ e Cliisingy Dhinija Chiemgn aifwi bnsems il Coman s Faformnce
alo)] .| . [ ooty Man
Fma A:

Your customers easily interact with your business —ales Management Cormparativ
using sel-service applications owver the Web - no

| —
. _ I 8 Mg 1]
e Wrpnitted Paiiy Bupid
: e e T*A
matter the language, currency or regulatory Qpportunity hana grment - = =1 H—' .
requirements. Y¥our applications are completely Sales Overvew Feport P A

integrated and streamlined allowing you to offer

Dulstanding and consistent service to each and SalES Manauement Summarll'll il i Wi % o Chuiiita Wi % I ssimstid Vil v il Chosstyggi Wi Wan Chiaigs Qiiioti Quats Changs i Ouiiis G Chisingis
every customer. All customer interactions are Opportunity Conversion Report n ol 'L'{: b LRl 1'r': i e
synchronized between channels to simplify . 1 0 o I T B¢ % 0 % 1 6%
communication - whether it occurs via the YWeh, Opporunity to Quote Summary s % L 1%k [ s it

o o o o i % B MK % [l &% 1K e 1% %
ernail, telephone, mobile devices orin person. Dpporunity COveriew el s ™ K IS TK SI% 0K 1% a wn
Your extended enterprise has easy access to ; -
accurate, reaktime information about every Fipeline Management Repart y
customers |n?eract|0n histary enahllng themn to Weinhted Pipeline Repart

offer personalized, knowledgeable assistance.

KRS HO| [T A 27| B 2M XX Y, TH
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mAA|2E CIEI | X A QO] Al

r212

-l-

Repository of Available DBl Measures *BSC Customized View

=FPertormance ManagementBesigner Optimize [ _.-'mruw || [Reduce FF
Flease select the measure you want to add from the fallowing list of available measures. Planning Pedomance — Ratio #
Select Name n E :
" Caontract Leakage % (Reporting Only) Payables = for Bost
° Contract Leakage % All Organizations (Alerting anly) oDBl Laskags Viskina m E mﬂ_ I
7 Caontract Leakage % Operating Unit (Alerting Only) Meqsure Capture | Expenses ﬁ}-ﬂ-ﬂ.
° Contract Leakage Percent [Mo report available] w ]
% Contract Leakage Rate Reduce | Optimi |
" Contract Leakage Rate - Commodity Management Tine Inventory
. Cycle Management

" Caontract Purchases Rate - Commadity Management

BSCA|AEIO|A] &IA|ZE *BSC Report Showing DBl Measure
OI2|XMA(DBI) & 2

Performance  Coause & Efec)

List of Scorecards = High Tech Indusirg = Réduca Contract Leakage

Reduce Contract Leakage

-APHHOIE DBIKIE H EE O, e

Measures

01 ﬁl Q4 FY03 Deary - 37 [24-Now-200 :I Poriod Type | Qusrer 'I Cornpang To | Prior Pericd =
b Operating Unit [Adl -] Currency | VS0 at Corporate = Wiew By Operating Una
Run
. E EH XH *1 E“ HHI JJI‘II XIX4 = x4 Contract Leakage Rate by Operating Units
—_—— T = /== T
Opsiating Uit Cuprent Conftrac Frior Conmact Cunrent Men-Contrach Frion Non-Contiact
P 1 Laﬂlmga Rats 1 Llﬂhhil Hats Purchasss Hala| Furchases Kate
Wieion Operabions Haong 4 8% Hang B05%
Wisian Prajact Mig Mann (15 Mani %
Grand Tetal Mong 48% Hone 60.5%
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A ‘, * Scorecards  ® Strategic S
. Finance o KPIs Objectives . Executives
i | Web Web | :
e N W :
! : : - ' Managers |
:  Design Access ! anagers |
: : : I!L :
I : I L
l i . Analysts i
N . i i
I\ ___________ ,' Legacy SyStemS’ Spreadsheets I\ ___________ ,'

34 Party Apps

e Web7|8Io| & & &5
e Oracle 5= non—-Oracle data 2] 2T 1A
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T YT

|-|=IJL
[y |

=

( N\
N| = <+
1= Map
) <
AMBI= 1 Map e
\§
oO.C (FHTHT)
LIk «— Hi S — ABC
\ J <
4 N\
= <
G J
o =, = X HMII A
- M — MH|AE - ns
3 EE - X - 7|2

o FO1Y OIEQ QT YT PE TUY

* ABC = Activity Based Costing
34
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Materials b
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R AIER W SROREA

I‘“ H IH |—'| i Summary Results by Organization
=, . §
II °_=| A'" _E_ gl- Page Hlm._

[ rala | woear Shomshialder Vakm
! Conki ion Aabledd 1 2000
1 | 1
Organization oy
A Ol A{EH v BOSTON | 500,008 | 501 500 | 10077 -
C FHoO= ! ' s
v 1CHG HONG | 447 18 | 1138 200w
AOIEH [ var 1Bk | .
° PLONDON | 1orsts 1135 R
TE= - e -
¢ MILAN | gu, 01 121,021 | iy
° HI%EEH » MUICH | 1'|_ﬁ_11|3_ 112238 | o e
XEE] W |
! MOFAT € oistifnn
uJu 153 S0t | 114 T
* Cuslomer | 17148 | o Al Etarahirt 1V biup A
T A piunt Numbss el i el
a7 | 181 ]
! 8

M= OEA EEOE

= Ad Organization: MEW YORK *| Customer: ERIDGESTOME/FIRESTOMEING
o
[y |
Location J Account Number | ¥ 113220000133 | p 11382000041
" Income Statement
Region
@ross Int Income $a02 708 §236,386 $1,039,094
[ Country ] [ Customer ] Less: Cost of Funds 663,375 217,175 586,550
[ City ] > [ Company ] Net Interest Income 133,333 19,244 152 544
Fee & B-Table Income B05,253 192 558 802,812
Account Gain on Sale of Asset 0.0000 0.0000 0.0000
Total Base Income 728,596 217,770 855,356
S
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LEEE =

North America Sales Forecast
Statistics: MAPE = 3.38% MAD =199,964.63 RMSE =
286,581.40

- Sales § - Marth America Sales Forecast |
Jan-94 Feb-94 flar-94 Apr-94 Many-94 Jun-94
Sales §
Morth America Sales Forecast
Wariance (143,127.23 166 46777 137,705.69 (21501843 8862207 a8,403.58
% Yariance -3% 4% 3% -4% 2% 1%
o D2} D= =%
— = 718 ALS (9, Holt—Winters)
- IR ol U=
o HTFIIE CGILHABB)O]| 2Tt XA L Ful HIt B
o 11249] ‘4Of JX|(lifetime value) HAt
36
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mOj: QTHEA

a8 WM T8 I
o MIIZE(Cost control) o UTH JIX|EA
e Of2 A% (Outsourcing) o O3] o'y Of wl¥=ZX|
e Capacity &&] e HMO EX HT
e IZENA 4AXILNT o Xj2XIQI/O|EY/ X T
4 N\
gy i< Best CiTl HT/AILHIR I|E
[Il HILET EEJ [ practices & } B
X~ ~_— A — J
4 N\ 4 N\
HIX|OIF L S Il HME EF A M3
- J N\ J
~~ ~~
4 N\ 4 N\
: et 4 “what—if”
ey SEET &% AL E It
- J - J
= =
SE/UI &Y SH T 273

SFLEH WES KUIf SHE M0 S S FLO| Of =L
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Administration: Monitor = View Tasks

Tasks

Details Task Hame

2 P=show Load GL Data

3 B=show Monthy Account Calculation
4 Pshow  Profitability Check

4 P=show Znd GL Load

6 B=show 2nd Load of GL Data

7 Bshow  Set Monthly Account Instance
8 B=show  Profitability Check 2

Business Process  Monthly Account Production

1 B=zhow Review Monthly Account Framework

Business Run

Task Type

Heview Business Process
Load Data

Solve

Exception Alerts

Wyait

Load Data

Set Current Process Run
Exception Alerts

Monthly Ac
July 2003

Status
'

L
"
-i-

Monitor | Business Prar

Status of Process Runs

es | Dimension Information | Options

Wiew |AII Process Runs

ju Go | ( Persanalize )

Select Process Run and ..

. Wiew Tasks | Pause )| Resume |

Select Process Run

© Manthly Account Production, June 2003
Monthly Account Production, July 2003
Maonth Rolling Forecast, June 2003
Maonth Rolling Forecast, July 2003
Annual Budget Process, 2002
Annual Budget Process, 2003
Annual Budget Process, 2004

0000

Status Business Process

+ honthly Account Production
Jis honthly Account Production

&&=

& Previous |1-1D of 150 "I Mext 10 &

2iv Month Rolling Forecast
Month Rolling Forecast
Annual Budget Process
Annual Budget Process

Annual Budget Process

41

e A DI AA FO
— &l (Rules)
— 2% (Schedules)
— M2 WS (Tasks)
— MAUXHOwners)

° A1|-'—T'--’u“-""o"Il-f% XtE 2t
MELCHCalendars)
— 2|3 A E B E
- N=
- I8 HBO0| LISt QAL T
SoEX =%

o EX|AFY = L oy
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= 3 Business
ear :
Unit 1
— > “
Plan S r] Plan
: _ Business
Fiscal Year ~ - Corporate | Unit 2
= <> | +«— > =
Plan ? t:@\;@’ . Strategy Plan
Quarterly Plan __ o, Business
for Rolling = ) Unit 3
18 Months C ‘5 Plan

ZIAL MO S E FXIOIESE H=ZUA T, D&, BT 75

[ —i
T= B8

Ltyet 2y E o HIXLJA Q| Zt
LA MR TSE
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Income Statement

Revenue and expenses from 2003 - 2005 covering all products and

geographies for direct channel.

Page ltems

Lser Extensible Dimension

¥ Met Income

B Total Revenue

BTotal Cost of Sales and Servic

P Total Expenses

B Total Other Income & Expense

B Total Provision for

Product Dimension

| save | [ Sawe As |

Total Products 'I

Total Global Ops & Distributinnj

Company

B-vear 2003 B>Year 2004 B>Year 2005

19,850,093 32,397 760
[ M
179,900,919 269,435 680
76,801,591 108,431 969
56,855,703 75,858 514
27927 852 39 429 507

11,342,797
496,135 B92
260,206 619
107 410 825

78,116 966

Income Tax 39 058 483

5 OkA

<+ O

S0k

2 0Ok
100

O Fut

Acceszories

MMonitor

Tt Total PFroducts

Intern =t

Indirect

43

e OF AAZRH IFH, @B HOIH T
— HIO|E{¢| o102 A (Data warehouses)

— AT E AIE(Spreadsheets)

— J|ZtA| A Bi(Legacy / proprietary systems)

- Q22 OiEFHO|M A~ A(Oracle sources)

o LIPS EN =¥

T TT T s T T T T \ T T T T T T T T T \
1 I I I
: Tools S Insights :
I 1 I 1
1 I I I
- HArEE . —EMES 2MTrends
I 1 I 1
| —muy N\ Kol :
I I I I
| -lE = ARy Ly LI |
C—EERIOM RO 0 -FAPYET BN
- —HIBB 24 Co AT Y i
: L l
l\ /l l\ ___________________ /l
* Document FolderE T2t EMBE T
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A

O MBI

Update Worksheet: Year 2005 Budget

PLegend

 [npt Level

F Maximum Amount - Absolute
hdinimum Amount - Advisory
Ehinimum Amount - Absolute

(Cancel ) (Restore Layout ) | Submit | (Save ) (Apply | = Eyport |Microsoft Excel HTML (7 htm)

Réporls

Worlsheels | Analys! Calculions

Mgsumenks . Makshgets > pdae Workenae

Worksheet
peTools Lavout Sort Annctation Calculation AutoFll Recalculation | Edit
Page ltems Producll Keyboard J Channe\l Direct j Organization | United Slatesj
Columns 1-8 of 11 0 Left |B Calumng ~| Right >
Year 2005 Budget
Vvear2005 ¥ Quarter 12005 January 2005 February 2005 March 2005 ¥ Quarter 2 2005
| | | | | |
B-Total Assets i 19850 | 1200 & 15000 0000 | 12000 | 15850
B-Total Liabilities || 4085 | 3400 7 6000 7| 5000 * | 3400 | 4865
B Total Owners Equity || 1498 | BEID | 9o | B0 | BEID | 14,985
B-Net Income | BT | 14000 * | 6000 * | 5000 * | ET 9437
Columns 1-6 of 11 0 Left |B Calumng ~| Right >
Homie @iETCTLITTER Adiiidl ptraren Pursanal Maradaa

Validation Resuilts : Deime -Vaar 2005 Budgat - 1631

Ok
Oualified Data Raferonce Targat Budqet Variance Amaount Vatlance % Taiget Type
Urited States-Cimect-Tonal Assats-Keyboar-Operatons Mansgeranuary 205 10000 8000 1000 -1l il amaunt - Adisary
[enénians (et oty o Cictie g L 1 Lm-Pricha-Liser D!
&)

44

e il A T2 MA XIFEL
— 5 AAZE GO|E US
— HAL} 2 Y
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— QUTSZ Q0| QAT AL Xt K| X
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mBWhat is Internal Controls Manager?

Sarbanes Oxley 242t |OtH, F Q@ X!}
QT AL ZIAIC] HF FTXHIO THOIH
HEM™MOE BII0IEE A%

LSS X IFHH FH|

B8 ZEMAYE LT HE2 TE

46 ORACLE



3. 2218 CPM &8 M

3.3 222 CPM *"EI XS K|
mPFFHBHLUR BTD

qu m»

XS 2110 CHet

= S0 2Bt HIX
Jleio] tnol = SOl 22 XXy

=X BHEO O{=0| = X4 X4 T4
CHgt JHolo| &gy mER TR A

FHAY EIS
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| Oracle Internal Controls Manager
. ZY UMTEO TS YE ¥ |
Visibility } A A7 Y= macie . T
=7, 7%, GREA E4 X T —— e —
Control }Egulﬁﬂ ol e8NS it " L
AHEO| S s = B e T e e
| SUE AT AAHS FO§ AT} T | [
Efficienc } Y W AT S O AT e
T8 M
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ORACLE Internal Controls Summary

Q4 FY03 Day -83[Oct 8, 2003

Maviestor Home Locout

[# Period Type[Cuarar =] Compare To[Priorvear =] Subsidary [US

=] Process Owner[RUSmith =

KPITable Links Personaliz:
Name QTD Change Compare Organizations Place cursor aver data pairts to ses values| | Hevenue hy Manager
Tested Controls Ratio 082 -11% 0.ES 0.87 Processes by Owner
Effective Controls Ratio 078 A% 1 —O 092 Risks by Impact
Unmitigated Risks Ratio 071 12% 1 088
Mo. of Certification lssues 3/ 2% 12 6
Processes Under Control oy P e e
Ratio
Tested Controls Ratio 2 Tested Controls Trend 7 Links Personaliz:
@ Total Controls Revenue by Manager
Control Total Test
T;P"E"’ ] CD:":IS En?mlsA Change| | EiTested Controls Processes by Owner
M Tested Control Ratio (%) Risks by Impact
Autornatic 123 70 0.57 02| | e P
Combination 15 2 013 022 20
tanual 12 7 058 008 | 14 25
Total 150 77 051 043 =0
120 s
70
100 65
o0
20 &5
50
a0 a5
an az a Qs
Effective Controls Ratio 2 Effective Controls Trend Links Personalize
Control Total Eﬁgmive.%?n‘:trl:liA Change OTetal Controls Revarue by Manager
e Controls Controls | ge| ||mEtrective Controls Processes by Owner
i Ratio M Etfective Controls Ratio (%) Risks by Impact
Automatic 123 63 051 011 | 4 I
Combination 15 11 073 072| | qs0 s
tanual 12 ] 067 028 | 10 oz
Total 150 82 055  023] | 120 ss
120 o
110 74

ZEMEQ

x|

HI=
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4. Why Oracle CPM &3 M2

4.1 2AF2] Al
mWhat Analysts are Saying...

= IDC “DBI provides more than just ‘canned reporting’. In a major move

towards decision process automation, Oracle has given users out—of—
the—box access to business analytics that also include support for collaborative
decision making and predefined and customizable workflows that guide users through
a decision making process.” — Henry D. Morris, Dan Vesset

5urgency" “With Daily Business Intelligence, firms will be able toreach

across previously isolated business and IT silos, accomplishing
cross—functional business goals that were previously beyond their grasp.”

— From “Daily Business Close Leverages Business Intelligence fo Fulfill Executive Agenda’

Butler GrOUF}h “Oracle enjoys a special position within the Bl marketplace, by

virtue of its ability to deliver strong enterprise applications,
database solutions, and application server technology.”

— From “Infegrated Business Intelligence Reporf’

ORACLE
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4.2 1242 Al

mWhat Customers are Saying...

53

company, to make the best decisions and become more proactive.”
— Laurent Singer, IT Director

! “With the implementation of Oracle Balanced Scorecard, we
have defined and formalized key strategic objectives to run our

Ph“g.:‘ Balloon .\yiin Oracle CPM Solution we can now analyze the sales
pany performance for specific products, customers, sales reps, and
territories on the fly. Discussions and decisions no longer are delayed for days
while reports are written. We have all the answers in real time.”
— Donnamarie Senn, Promotional Markels Director

“We decided to improve efficiency using Oracle’s Corporate
RENKAAT Performance Management solution because we wanted
up—-to—date sales figures, accurate information on profits, and information
gathered from various sources within the company to support decision making.
The system and technology have worked according to expectations.”
— Rami Helminen, Financial Direcfor
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4.3 11AS..

% 2 =22 ) adbrokes PHARMACIA @ ClearOne

Pioneer Balloon Company

i i | UKEN BT%
POSCO GO ABSA 4 >

(
J6) We bring good things to life. HOUSE OF FRASER
ﬂ & GE Capital Bank - SAcuityBrands..
ALE D A wwwigecapitalbank fr Cltlgrou p‘]

Y7 Caliper
SONY IHHIHunlmgtnn ASPECT RLCL) @ i

ing. Investments. Ins e. I
National
& JOHN 1. HAAS, INC.
HBFS aup WOF PROBUCTS

Laboratories
TietoEnator

Building the Information Society

=== WACHOVIA

d—b PLD Group Washington Mutual, Inc.® gﬁaCCEIrYSI
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4.4 Why Oracle CPM Solution?

ORACLE

End—to—End Oracle CPM Solution

OBSC— >DBl— >Transaction
Drill=through

&l A|ZHReal-time) F ] X QI XA

YEE MB o= Oracle Daily Business Intelligence

CPME& &%t 3T HIO|E| 22 CPM Common Data Model-
X|HTI=01? EPF* Scheme

o1V XiH= Orx=9v1 0 X (0] =JI?
HEE YTE XS MTO=E! Role Based Intelligence Portal

CPM Al X|HHIE 3 References=

#1 CPM / Business Intelligence
Of[E PHI}?

Vendor

* EPF = Enterprise Performance Foundation
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